KOHCIIEKT

34 AbPKABCH M3IMT I10 MaruCTbpCKa 1porpama ,, YupasiacHnue Ha TYDUCTHYECKUTE

1]
arcHIun

1. Miscro, pois ¥ 3HaU€HUE Ha TYpOIEpaTopa U TYPUCTHUECKUS areHT

2. VYmpaBieHue Ha TypollepaTopckaTa M areHTcka AEWHOCT B YCJIOBUATa Ha
HEOIPENEICHOCT

3. Pesepranmonnu cucremu B Typusma. OH-naiin rypuctudecku areHimn (OTA)

4. Cnocobu 3a HHTErpHpaHe Ha WHCTPYMEHTapuyM Ha MapKeTHHra B
TypOIEpaTOPCKATa U areHTCKa JEHHOCT

5. IlpomonnoHamHUTE NEHHOCTH B TypOIlEpaTOPCKaTa U areHTCKa AEHHOCT

6. Crparernn Ha I€HOBaTa IOJUTHKA B TypoIllepaTopckaTa M areHTcka JEeHHOCT.
Bunose nenn, cebecToiHOCT, KOMUCHOHHU. [IMaTeKHM NTOKYMEHTH M HAa4MH Ha IUIAIIAHE,
aHyJallid U HEYCTOMKHU

7. Bupnose Tpancnopt B TypusMa. [Iponaxo6a na 6uneru. PesepBupane Ha TpaHCTIOPT.
Typuctuuecku Tpancdep

8. M3rorBsiHe HAa TYpUCTUYECKHU MapUIpyTH

9. Pabota ¢ kinueHTH — B3aumoseiicTBue u rpuxka 3a KJIMeHTa

10. IloaroTBUTENHN AEHHOCTH 110 peATU3UPAHE HA NAKETHU IbTYBaHUS

IIpenopbuuTeiHA JUTEPATYypA:

1. Teoprues Cr., Bacuiea M. (2005) Typussm u TyporiepaTopcka IeHHOCT —
perucTpupane, Kareropusupane u Koutposi, Hosa 3Be3na.

2. Emmosa Up. (2017).Typoneparopcka u Typarentcka aeiinoct, YU Hos Obirapcku
yauBepcutet, Codus.

3. HemkoB M, Kazanmkuesa B. (2013)[IbTHHYCCKH ar€HIIMK ¥ TPAHCIIOPT B TypHU3Ma,
Hayka n nxonomuka MY, 2013r.

4. Pub6o M. u konektuB (2009).Typoreparopcka, areHTCKa U TPaHCIIOPTHA JICHHOCT,
Tpakus-M.

5. CrankoBa, M. (2014).TypomnepaTopcka u areHTcka AeidHocT: OnepannoHain3upaHe,
YU ,Heodur Puncku".

6. 3akoH 3a Typu3Ma, IOCTHIICH Ha a/Ipec:
https://www.tourism.government.bg/bg/kategorii/zakpakon-za-turizma



CONSPECT

for the state exam in the master's program "TrAgeincy Management"

1. Place, role and importance of the tour operaoktravel agent

2. Management of tour operator and agency actvitieeonditions of uncertainty

3. Reservation systems in tourism. Online travehages (OTA)

4. Ways to integrate marketing tools in tour op@mrand agency activities

5. Promotional activities in tour operator and axyeactivities

6. Pricing strategies in tour operator and agenudyities. Types of prices, cost,

commissions. Payment documents and payment metbaasellations and penalties

7. Types of transport in tourism. Ticket sales.nBrgort booking. Tourist transfer
8. Preparation of tourist routes

9. Working with customers - Interaction and custonse

10. Preparatory activities for the implementatibpackage tours
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